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MIDWESTERNERS CUT THE CORD: HOUSEHOLDS IN DETROIT AND
MINNEAPOLIS-ST. PAUL HAVE THE HIGHEST RATE OF WIRELESS
SUBSTITUTION AMONG 20 LARGEST U.S. CITIES, ACCORDING TO TELEPHIA

San Francisco Has the Lowest Substitution Rate

SAN FRANCISCO—October 18, 2006—More and more U.S. households are dropping their
landlines and opting to go completely wireless. According to Telephia, the largest provider of
consumer research to the communications and new media markets, households in Detroit and
Minneapolis-St. Paul have the highest rate of wireless substitution among the 20 largest cities in
the country. Detroit and Minneapolis-St. Paul posted household wireless substitution rates of 19
and 15.2 percent, respectively (see Table 1). The Tampa metropolitan area secured a 15.1 percent
rate, representing nearly 177,000 households. Nearly 219,000 (14.3%) households in Atlanta and
220,000 (13.6%) households in Washington D.C. cut the cord. Rounding out the top 10 were
Phoenix, Seattle, Denver, Boston and Los Angeles.

“Several factors influence the rate of wireless substitution across different metropolitan markets
including income levels, ethnic mix, and average age,” said Kanishka Agarwal, Telephia’s VP of
New Products. “Telephia provides wired and wireless service providers with the research they
need to understand and track this important change in consumer behavior at the market level.”

San Francisco: Tech Capital Holding onto Landline

San Francisco, which generally leads the nation in the adoption of many new technology
products, landed at the bottom of the list. According to Telephia, the San Francisco metropolitan
area posted just a 5.5 percent wireless substitution rate, which works out to be a little over
105,000 households.

“San Franciscans have traditionally been early adopters of advanced technologies. It is a bit of a
surprise to see this metro much lower on the list, but this could be driven by the area’s high
income level or its relatively low level of mobile network quality,” added Agarwal. “For
topology and zoning reasons, mobile networks in San Francisco are not as reliable as compared
to other top cities and it’s a less attractive substitute.”

Table 1: Wireless Substitution Rates for Largest U.S. Metropolitan Areas

Metropolitan Area Total Households Wireless Substitution Rate Wireless Only Households
New York 6,988,000 6.5% 453,254
Los Angeles 5,374,491 9.8% 527,497
Chicago 2,751,090 8.3% 228,748
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Philadelphia
Boston

San Francisco
Dallas

Washington, D.C.

Houston
Phoenix
Atlanta, GA
Detroit
Seattle
Tampa
San Diego
Cleveland
Denver

St. Louis
Minneapolis
Baltimore
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1,903,708
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1,613,508
1,613,508
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1,056,326
1,056,326
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7.4%
10.0%
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8.0%
13.6%
8.7%
13.5%
14.3%
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13.2%
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9.6%
7.3%
11.3%
7.2%
15.2%
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171,102
194,962
105,127
135,219
220,145
140,821
207,714
218,393
280,612
169,938
176,877
105,983

78,287
119,460

76,090
148,254

49,981

Source: Observed data from the Telephia Total Communications Survey (Q2 2006)
Note: Wireless substitution rates were determined through an online survey of 700+ households for each
metropolitan area. National Health Interview Survey (NHIS) data was used to adjust for off-line households.

Differences in wireless penetration rates between cities may not be statistically significant.

Please join Telephia at the following industry events:

e The World Digital Publishing Conference and Expo (London October 26-27 ). For more

information, visit: wan-press.org

e Digital Music Wire LA Games Conference (Los Angeles, CA November 7-8). For more

information, visit: lagamesconference.com

e Informa Telecoms and Media Mobile TV Summit (New York, NY November 14-16) For

more information, visit: informatm.com

About Telephia

Telephia is the largest provider of syndicated consumer research to the communications and new
media markets. Telephia is your connection to the digital consumer.

Since 1998, executives at service providers, device manufacturers, content providers, and
retailers have relied on Telephia data to make confident competitive strategy, marketing and
resource allocation decisions. Telephia uses its unique measurement tools and large-scale
consumer panels to completely understand the digital consumer’s behavior, attitudes and

experience.

To learn how Telephia data can help you understand the digital consumer and track your
competitive performance, please contact us at (415) 395-0500 or sales@telephia.com .
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